Huepida IENE pe 6épa: “Evépyeia B2B”

Mépmn 12 Noeuppiov 2009
‘1dpupa Evyevidou

To IENE yia TpeTn @opd €QETOC, OTO TIAAIclo Tng 3" ERdopadaC
Evépyelag (9-13 NoguBpiov), opyavwvel pia Hpegpida a@lepwpévn oTo
Business to Business 0TovV EVEPYEIOKO TOPEA ME EP@acnn oTig AME kal tnv
E&oikovounon Evépyelag. H Huegpida 6a mpaypatomnoindei oto ‘Idpupa
Evyevidov tnv Mepmtn 12 NoguPBpiov To TIPOYypaAUa TNG OTIoiag €XEL RON
avoptnoei. XETIKEC TTANpoopie¢ Oa Ppeite oto site Tou IENE (BAETE
banner avakoivwaong 37 EBdopddag Evépyelag).

H Hpepida O6a &ekivrioel pe pia oelpd tutorials amd emAgypévou(
EUTIEIPOYVWHOVEG Kal €10IKOUC €10nNynTéC Kal Ba ouvexioBei pe 10-15
AETITEC TIAPOUVCIACEIG ETAIPEIWV. H HUEPIdO OAOKANPWVETAL TO ATIOYELUA
ME J1a cuvedpia aglepwpevn otnv E€oikovopnaon Evepyelag ota Ktipia.

H eyypapn yia cuvEdPOoUC TIOU ETIIBLHOVUV ATIAG VA TIAPAKOAOLOGOLV TIC
epyaoiec tng Huepidag avépxetal ota 100€ +dMA (119€) avda dtopo. H
gyypaen e€ivar evieAwg Oowpedv yia Ta PEAN Tou IENE Kol Toug
OUMMETEXOVTEC OTO oLVEDPIO «EvEpyela & AvamTtuén 2009» kabBw¢ Kal Ta
MEAN EVEPYEIOKWV ETIAYYEAHOATIKWVY QOPEWV OTIwG N EAETAEN, o0 ZE®, n
EBHE, o EAABIOM kat o EZXHO , o EXHAIE. Amapaitntn yia tnv
TTapakoAoLONoN Twv epyaciwv tTng Hpepidag «Evépyeia B2B» eival n
OUMTIANPWON TOL AEATIOU ZULPMPETOXNC KOl N OTIOCTOAN TOU EYKAIPWC HE
fax ] pe e-mail ota ypageia tou IENE.

H >vppuetoxn Twv ETaipeiov

H Hpepida «Evépyeia B2B» gival pia TToAD KAAr EUKAIPIa yIa TIG ETAIPEIEC
1B1aiTEPA AUTEC TIOL £XOUV VA TIOPOLCIACOULV VEQ TIPOIOVTA, CLCTHUATA
KOl LTINPECiEC va TIPOBANBOUV Kal VO KAVOULV ETIAPEC JUE LTIAPXOVTEC I EV
OUVAMEL TIEAATEC OAAA KOl CLUVEPYATEC TOUC GTO TIAQIGIO MIOG MHEYAANG KAl
KOaBlepwpevng ekONAWONG OTw¢ To 14° EOBvIKG ZuveEdplo Evépyelag,
«Evépyela & AvAamtugn 2009 kait n 3" ERdoudda Evépyelag tov IENE».

TOo0o KOTA TNV SIApPKEIa TNG HUEPIdOC 600 Kat KAaB’ 6AN TNV SIAPKEIN TNG
EBdopadag EvEpyelag Ol CUPMPETEXOUOEC ETOlpEieC Ba €xouv TNV
dLVOTOTNTA CUVOVTNOEWV UE TIEAANTEC KOl CLUVEPYATEC TOUC OTOUC XWPOULG
NG 'EkBeong Evepyelakwv TexXVoAoylwv Tou opyavavel 1o IENE oto
‘Idpupa Evyevioou (10-12 NogpPpiov).



2TOX0C e€ival n peyaALTeEpn duLVOTH) CUMMPETOXN OTIO EKTIPOCWTIOUC
ETAIPEIWV KAl OPYAVIOU®WV KOl N TIOPOLCIOC OCUYKEKPIMEVWVY EVEPYEIOKWV
TIPOIOVTWY, CULOTNUATWY, TEXVOAOYIWV KOl UTINPECIwV. Mépa amod TIq
TIOPOUCIACEIC TWV ETAIPEIWV LTIAPXEL TIPOBAEYN Yia TNV TIpAYUOATOTIOINON
OPYOVWHEVWY CUVAVTIOEWV OTO POVTEAO B2B. AuTO Oa TIPpOCQEPEL TNV
dLVOTOTNTA OTOUC EKTIPOCWTIOVE TWV ETAIPEIWV TIOU CUMMETEXOULV ME
TIOPOUCIACEI( TOUC, N OTIAG GUMMETEXOLV OTnVv dladikacia B2B, va
OUVOVTNOOUV EVOIOQPEPOEVEG ETAIPEIEC, TIEAATEC KOl ouvepydteg. Ol
OUVOVTNOEIC AUTEC Ba TIPAYUATOTIOIOVVTAI OTA TIEPITITEPA KABE £TAIPEINC
ME paVTEROL TIOU B €X0LV KAEIOTEL €K TWV TIPOTEPWV ATIO TOV CUVTOVIOTH
Tou IENE yia to «Evépyela B2B».

H ocuppetoxn g KABe gtalpeiag yivetal BAan CUPTIANPWAONG TOU AgATIOL
SUMMETOXNG.  To OUVOAIKO KOOTOC ava stalpeia avépxetal ota 1.800€
+®MA (cOvoAo 2.142€) kal TiepIAauUPBAver: (a) eva TIANPWC EEOTIAICHEVO
TiepimTepo TEpiTmov 6 T.h. (B) VO dwWPEAV CULMPMPETOXEC OTO OUVEDPIO
«Evépyela & AvATTUEN ‘09» (U100 CUMMETOXN YO TOV OMIANTA NG
TIAPOLCINCNC KOl IO CUMMETOXH YO OTEAEXOC TNE €TAIpEiag oag) (y) TNV
duVATOTNTA N KABE CUUMETEXOLOO ETAIPEIO va TIpayOTOTIOINCEL pia 10-
15AETTTN TTapovaiacn yia 01010 BEpa eTIIOUVEL.



